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Community Services Committee

Report Title: Communications and Community Engagement
Meeting Date: 22 July 2025
Contact Officer: Cassie Pinnells, Community Services Manager
Lizzie Fuller, Communications Manager
Susan Metcalfe, Customer Services Officer

Amy Slater, Communications and Events Assistant

Purpose of the Report
1. To receive a report on Town Council communications and community engagement.

Compliments & Complaints
From April 2025 — July 2025

Thame Town Council

Verbal Compliments No. | Verbal Complaints No.
Public Art Trail 3 Public Art 1
Water Fountain 1 No Bunting Around town for VE 80 Day 1
Dog Waste Bins 1 Flag (Flying the traditional Pride Flag and | 1

not the progressive flag)
Grass Cutting 1
Total 6 3

South Oxfordshire District Council

Verbal Compliments No. Verbal Complaints No.

Total 0 0

Oxfordshire County Council

Verbal Compliments No. | Verbal Complaints No.
Disabled Parking 2 Disabled Parking 1
Total 2 2

Social Media

2. Current figures show Thame Town Council has:

e Facebook followers — 2,669, up from 2,534 in February 2025 (5% increase)
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In June, TTC posts had 305 interactions (likes, saves, comments, shares).

The make-up of our Facebook page is primarily women in the 35-54 age group. Fewer
than 30% of men follow TTC on Facebook.

Age and gender

B Men 29.20%
Women  70.80%

R ] . L] N .
18-24 25-34 35-44 45-54

o

564 65+

e Instagram followers — 660, up from 600 in February 2025 (10% increase)

3. Individual event sites have:
e Thame Town Awards — 481 followers, up from 470 followers in February (Facebook)
e Taste of Thame — 975, up from 943 followers in February (Facebook), 405 followers,
up from 356 followers in February (Instagram)
e Thame Art Crawl
o 737 followers, up from 730 followers in February (Facebook)
o 1,043 followers, up from 1,032 followers in February (Instagram)
e Christmas in Thame — 1,900 followers, down from 2,001 followers in February
(Facebook)
e Thame Local Produce Market
o 928 followers, up from 913 followers in February (Facebook)
o 1,059 followers, up from 1044 followers in February (Instagram)

4. In the 90 days up to 7 July 2025, the top posts’ on TTC’s Facebook page have been:
a. Lidl proposal — 186 interactions
b. Maintenance Team planting in the Memorial Gardens — 82 interactions
c. Re-election of Mayor and Deputy Mayor — 67 interactions
d. TTC Facebook profile photo added with Thame Pride banner — 65 interactions
e. Happy St George’s Day — 64 interactions

"In terms of interactions (likes, saves, comments, shares)
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5. Since end of February up to 7 July 2025, some of TTC’s most popular posts shared to
Love Thame, a local site with over 19,500 followers, have been:
e Town Award winners announced (120 reactions/35 comments)

e Maintenance Team memorial garden planting (66 reactions/3 comments)

e Passing of Lionel Morbey (60 reactions/48 comments)

e Lloyds offering Community Banking Service in Town Hall (86 reactions/36 comments)
Newsletter

6. Current figures show Thame Town Council currently has 1,464 weekly newsletter
subscribers down from 1,531 in January 2025. The Communications Manager has looked
into this, it appears that membership has fluctuated in this period, sometimes by 80 in a
week — it is possible that Mailchimp filters out spam emails from time to time, but this will
be monitored.

7. Since the start of 2025, we have been trialling a printed version of the newsletter to help
reach those who do not use social media. The printed version, available from the
Information Centre has been well received. We are currently monitoring how many are
collected each week and comments from the public to decide whether it is something we
should continue long-term. We have given out 110 hard copies since April.

Website

8. The Council’s contract with the current website hosting & support provider has been
extended for a further year, as considerations will be required from the Council Strategy.
No new webpages created since the last report.

Roles

9. The Communications & Events Officer maternity cover left post on 2 May 2025, having
kindly agreed to stay on an extra month to assist with transitions. Following an
unsuccessful recruitment for a replacement C&EO, it was decided to restructure and as a
result a Communications Manager position was created and filled internally (with their
original role externally recruited and now in post), and to advertise for two further
positions: an Events Officer (interviews w/c 21 July) and a Communications Assistant
(interviews w/c 28 July) which will be a Level 3 Multi-Channel Market apprenticeship with
Buckinghamshire Council.

Additional Engagement

10.Events — Reports on the following events are covered under separate agenda items:
Taste of Thame, Mayor’s Music events, Thame Carnival, Thame Sportive, Thame Pride,
VE Day and VJ Day 80" anniversaries and Town Awards. Posters, newsletter articles,
website and social media content were produced for each event.

11.Councillors at the Market — The Mayor and Councillors have been regularly attending
the markets on the third Tuesday of each month to meet the public and discuss Council-
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related issues. Engagement at the markets continues to be well received by the public.
The log of issues raised can be viewed at Appendix A.

12.Cuttle Brook Scrape and Flood Alleviation Works — The Communications & Events
Officer (maternity cover) assisted Officers with communicating works relating to Cuttle
Brook, this included multiple Q&A publications and newsletter articles during February -
April.

13.Rycote Meadow works — Publicity began in May to notify residents of imminent
construction works on Rycote Meadow for the footpath, concluding with a successful
opening event at the end of June.

14.Schools — May saw the launch of the Cavalier & Roundhead Public Art Trail and Smoke
Free Play Area Signs in Queen Elizabeth Circle (QEC) play area with Barley Hill School

pupils.

15.Co-Option — A councillor vacancy arose in March, subsequently a co-option was
triggered. Two applications were received following a period of publicity, however this had
been shortly after the previous vacancy which arose in November (3 applications
received).

16.Banking Hub Survey — The Town Council ran a survey to gather the community’s
interest in supporting the campaign for a banking hub in Thame. The survey received
almost 1,900 responses.

17.Community Lunch — The Town Council ran a survey to gather community interest in
supporting a Community Lunch with 17 responses.

18.Community & Youth Centre — The Communications Manager has met with Clir Cowell
to discuss a communications plan for the Community & Youth Centre project. The focus
will be to bring the public up to speed since the last communication campaign in January
for the public works loan, as well as inform people how they can support the project and
provide the latest list of FAQs. Officers will progress an idea to put a banner at Southern
Road to further inform people about the upcoming development.

19.2026 Calendar — The Customer Services Officer and Communications & Events Officer
are currently gathering photos from the community to create a 2026 calendar following
the success of previous calendars.

20.Town Guide — Advertising spaces in the Town Guide will be promoted in the coming
weeks/months. The aim will be to cover the costs of printing and distribution around
Thame, through advertising as per the 2025 edition.

21.The TTC Buses LinkTree which was created at the end of June 2024 to give users
instant access to every bus that services Thame, continues to be used by residents and
visitors https://linktr.ee/thamebuses. To date, the service has been accessed 5,900 times.
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22.The TTC Public Services LinkTree has also been well utilised by residents.
https://linktr.ee/thamepublicservices. Since its inception at the end of August 2024, it has
had almost 3,100 views.

23.Red Kite Radio - TTC’s Comms Officer (mc) was presenting a regular fortnightly
segment showcasing the latest news from TTC on John Reid-Hansen's programme
(Sunday mornings between 10am and 12noon). This will be reviewed and resumed once
new roles have settled in (see next point).

24 .Monthly Information Centre Statistics: The information centre is now reporting different
type of queries that people ask either by person, telephone or via email. We have broken
each query down into 18 categories: Advertising, Browsing/Visiting Thame,
Bus/Train/Blue Badge, Directions/Telephone, Green Spaces, Highways, Hires, Lost and
Found, Market, Meeting/Call Transfers, Play Areas, Purchase/Donations, Seasonal
Events, SODC, TGNS, TTC Projects/Consultations, Tickets, Toilets.

Below shows the report for May & June months:

Month Information | Phone Emails No. Busiest Most 2nd Popular
Centre Calls Received | Working | Day Popular Query
Visits Taken Days Query
May 478 121 56 20 Friday Meeting/Call | Advertising
Transfers
June 503 143 47 21 Tuesday | Meeting/Call | Browsing/Visiting
Transfers Thame

Legal Powers:

e Local Government Act 1972, Sections 142 and 144
Recommendation:

i) To note the report.
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