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Community Services Committee 

 

Title:    Thame Town Awards 2025 
 
Date:    22 July 2025 
 
Contact Officer: Amy Slater, Communications & Events Assistant 

 Cassie Pinnells, Community Services Manager 

 
 

Purpose of the Report 
 
To receive feedback on the 2025 Town Awards and to consider changes for next year. 
 

Background 
 
1. The Town Awards were introduced in 2009 to recognise those who have made outstanding 

contributions to the town. The awards were also established to promote community spirit. 
 

2. In 2025, the Awards Panel consisted of six members, representing businesses, churches, 
schools, community support groups, sports clubs, and emergency services, and included the 
Community Services Chairman, with support from Officers as required. The Town Mayor 
also advised the panel of his Special Award. 

 

Nominations 
 

3. This year’s nomination period ran from 15 May 2025 to 9 June 2025. 
 

4. The panel met on 27 June to agree the winners: 
 
• Sporting Contribution – Steve Gummer  
• Service with a Smile – Oliver Whitmore (Not Just Autoparts) 
• Community Champion – Ruth Taylor 

• Community Champion – Diane Mackriell 

• Creative Arts Achievement – Michele Pethers 
• Company of the Year – The Book House 

• Mayor’s Special Award – Sharon Smits 
 
5. Overall, total nomination numbers were not as high as last year. 
 

 2022    2023 2024 2025 

No. of total nominations 
No. of valid nominations 
No. of invalid nominations 

70 
58 
12 

40 
31 
9 

368 
326 
42 

139 
136 

3 

No. of people / organisations nominated 50 25 92 65 

Online nominations 
Hard-copy nominations 

67 
3 

39 
1 

365 
3 

135 
4 
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6. The panel were pleased with this year’s numbers and nominations, as the voting period was 
shorter this year than 2024. It was thought some categories could be better defined in future. 
It was also decided to have two Community Champions as there was an almost tie. 

 

Publicity 
 
7. A range of publicity tools were used including: 

• Social media – including the Town Council’s Facebook / Instagram, the Town Awards 
Facebook page, and the ‘Love Thame’ Facebook group. 

• Town Council’s website and weekly newsletter. 

• Posters / leaflets in the Information Centre, noticeboards, and various locations around 
the town including shops, café’s, dentists, sports venues, and pubs. 

• 2 x Triangle adverting signs with QR codes were strategically, placed outside White Stuff 
and Montesson Square to advertise the Town Awards while Taste of Thame was taking 
place.  

 

Awards Ceremony & Timelines 
 

8. The winners and their guests were invited to a presentation evening at the Thame Barns 
Centre on 3 July 2025, where the Town Mayor presented the Awards with the help of his 
cadet Sophie Coles. Members of the Town Awards panel, sponsor representatives, and 
Town Council Officers & Councillors were also invited to attend. A complimentary drink and 
light buffet were served.  The event was well attended.  
 

Feedback / Recommendations for 2025 
 
9. The panel and Officers were asked for their feedback. Feedback is also welcome from this 

committee, so it can be fed into the first panel meeting in January/February 2026. 
 

• Nomination form: To be reviewed. The panel thought some of the categories could be 
better defined so the public were clear about whether they were voting for an 
individual, business, or community group. Panel members also requested that the 
organisations they personally represent, and not only their names, be included in future 
years. With so few paper nomination forms received it was thought that the nomination 
process be driven 100% online in future. 

• Number of nominations: The panel decided the smaller timeframe of around 3 weeks 
was better than having nominations open for longer as done on previous years. 

• Publicity: The panel were happy with the amount of publicity, only suggesting that we 
should publicise more in the Creative Arts sector. 

• Panel: The panel members have agreed to be part of the process for 2026. 

• Terms of Reference: Award categories, panel selection, budget, sponsorship of 
overall awards and individual awards to be reviewed and any changes to be reported 
to the Community Services Committee. 

• Aesthetics: The panel discussed have a more ceremonial feel to the decorations, 
taking a more Oscar’s-like approach. 

• Awards Ceremony: A number of those who had attended previously, commented that 

the theatre style seating and overall set-up of the venue with the full-wall backdrop was 

a ‘step-up’ on previous years. It was noted that in future years we might consider 

changing venues to somewhere like the Player’s Theatre to have a more awards show 

feel. 
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• Overall Feedback: The feedback from all who attended was very positive. Sponsors 
who attended thought it was a wonderful event and indicated that they would want to 
partake again in future years. Social media feedback was also very positive, with most 
agreeing that this year’s winners were well chosen. 

• Future Recommendations: A number of people mentioned after the event, including 
directly to the Mayor, that in future, a number of nominees (i.e. top 3) could be invited 
to the awards ceremony, so that the announcement of the winner would be a surprise – 
and those shortlisted would also be recognised as finalists. It was also noted that the 
QR codes in shop windows gave the impression that only businesses could be 
nominated. Something we might need to address next year to ensure people know that 
individuals can also be nominated. 

 

Resource Appraisal 
 

10. Income – The awards were partially funded thanks to sponsorship from The HR Agency, BP 
Collins & The Oxford Belfry – totalling £920.  

 
11. Expenditure (excluding staff costs and VAT) is estimated to be £1300 once the last invoice 

has been received. Ear marked reserves were used to fund this event as agreed at the 
budget meeting in January. 

 
 

Legal Powers:  

• Local Government Act 1972, Section 145 
 

Recommendation: 
 

i) To note the report. 
ii) To feedback any suggestions for ways to improve / change the Town Awards. 


